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Dear Readers, Colleagues, Customers, Partners, Friends,

 

first I want to thank you all for your continuous and constant support, despite the quite 

difficult situation faced this year. The daily interactions we had and we are having with you, 

mainly in a virtual manner, have certainly contributed to achieve good results in 2020,

notwithstanding the drop of our turnover, caused by the "couple of months lockdown", in our 

production facility, last spring. The emergency is not over yet, but we must have the hope 

that a recovery will begin in a very near future for all our divisions and sisters companies 

worldwide. The pandemic, thanks to our core values of our 82 years company history, and 

thanks to the precious support and personal relationship with all our people, even if very 

hard, has been easier to face. 

The three days end of year summit, in the middle of december, have shown a great enthusiasm to :

#CONTINUE EXPANDING our sales and our customers base in our more then 60 markets worldwide, with a still possible 

growth everywhere. 

#CONTINUE THE NEW PRODUCTS DEVELOPMENT with many very interesting projects shown by our technical and R&D 

Departments for new high quality, energy efficient, balancing valves, for heating Sanitary and HVAC installations, with the support 

inspiration and guidance of all our marketing managers as well as with the input of our branches.

#CONTINUE TO  EXTEND AND ENGINEER THE  RANGE, according to the strictest specifications in Europe, USA and 

Canada and in all the other Continents where we operate.

#CONTINUE to select and use highly resilient approved materials, that guarantee long lasting performance and an optimal 

energy efficiency and, for our new control valves, also an optimal hydronic balance.

#CONTINUE TO MONITOR with our Quality Department, the performance and high quality of all our products, also thanks to the 

new ECOVADIS PLATFORM and the REVISITED O.Q.C (ORIGIN QUALITY CONTROL) voluntary certification proposed by NSF, to 

support and strengthen the surveillance of the 24 international institutes and inspectors who regularly audit our production.

#CONTINUE AND STRENGTHEN OUR COMMUNICATION, with new tools according to the most modern "social ways" of 

communication as well as brand and image creation with a new virtual production tour video coming soon.

#CONTINUE TO INVEST IN NEW MACHINES for both our Assembly and Machining departement.

 

Having all these achievements and goals in mind, looking forward to meeting you all in person pretty soon, I wish you and all 

your loved ones a Merry Christmas and a prosperous, healty and safe 2021!

 

Ugo Pettinaroli – CEO

Fratelli Pettinaroli S.p.A.

on behalf of the whole Pettinaroli Family

Winter 

2020
Esteemed Collaborators,

another year has passed quickly. There have been many difficulties and challenges to 

which we have all been subjected during these troubled months of pandemic situation. Our 

company, once again, has proven to be strong and cohesive. The experience of 82 years of 

history has taught us to be responsible and thrifty in prosperous times in order to be able to 

face the most difficult times.

I thank you all for your collaboration and wish you a Merry Christmas and happy holidays. 

Together I wish you and your loved ones the best of luck in the coming 2021, both in terms 

of work and health. 

Laura Fortis Pettinaroli – President

Fratelli Pettinaroli S.p.A.

on behalf of the whole Pettinaroli Family
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#08

AN INCREASIGNLY

AUTOMATED TUNERY

T
he recent 

implementation of a 

robot for the tooling 

transportation, to and from the 

transfer machines, has further 

increased the innovation and 

cutting-edge technology 

rate of Pettinaroli's Turnery 

Department.
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#14
AVR - 2020 ANNUAL MEETING

A
fter 6 intense and successful 

years, Ugo Pettinaroli 

hands over the presidency of 

the association to Sandro Bonomi 

while Luca Pettinaroli is elected to 

take the lead of the new Marketing 

Commission.

#10

QUALITY:
INTERESTING DEVELOPMENTS 

IN 2021

P
ettinaroli renews its 

commitment to an 

increasingly green 

production with Ecovadis, 

while the OQC mark evolves 

and expands its approval 

horizons. 



Commercial News
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KIT PETTINAROLI FOR THE BELLVITGE

"COVID HOSPITAL" IN BARCELONA

I
n order to cope with the moment of 

great pressure on Catalan healthcare 

facilities, urgent work has begun on 

a new multi-purpose space at Bellvitge 

University Hospital in Barcelona, Spain. 

The building will have four floors and a 

total area of 4,500sqm, with a capacity 

of around 150 hospitalization places. The 

new facility is scheduled to be operational 

in early 2021 and will immediately host 

COVID-19 emergencies. Because of 

the very tight time frame for the realization 

of the project, Pettinaroli has promptly 

supplied 140 XT701G kits and as many 

VA7482 electromechanical actuators. 

Once the current pandemic will be over, 

the new building will be destined to 

become an additional wing of the hospital 

in the Catalan capital.

The construction site alongside Bellvitge Hospital. (credits: plantadoce.com)

Rendering of the new "COVID hospital" building. (credits: elperiodico.com)
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FLORESTA GARDENS - QATAR

Rendering of the Tour Aurore after its renovation. (credits: parisladefense.com)

PCS kit chosen for the installations in the prestigious Qatari project

Rendering of the Floresta Garden real estate complex. (credits: ramacogroup.net)

L
ocated to the east side of the Viva 

Bahriya district, Floresta Gardens 

will rise in one of the most popular 

locations of The Pearl resort in Qatar. 

This  real estate complex featuring 

Mediterranean-style architecture, will offer 

its residents a wide range of services and 

facilities. Floresta Gardens will raise on 

an area of 145,967sqm and will house 

5,000 residents in its buildings distributed 

as follows: ten mid-rise residential towers 

and 115 villas within three gated villa 

complexes plus a 3,500sqm shopping 

center. Pettinaroli was listed as a trusted 

supplier for the 1285 PCS Kits installed 

in the hydronic plants of the homes.

B
uilt in 1971, the Tour Aurore 

is one of the first buildings 

to rise in the commercial 

district of La Défense in Paris. 

For years this skyscraper was the 

subject of a possible demolition but 

the new owner Aermont has finally 

chosen to launch a major renovation 

project. The work, entrusted to 

architect Jean-Paul Viguier, will lead  

the Aurore to become a 33-storey 

building, 123 meters high. Pettinaroli 

France has been included in the 

specifications by TUNZINI - VINCI 

Energies and will supply over 2000 

mini collectors with accessories and 

hoses. Construction is scheduled to 

be completed by mid-2021.

NEW PROJECT IN PARIS:

TOUR AURORE CHOOSES PETTINAROLI SAS
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Products & Production

T
he Turnery department has been 

enriched by an interesting technological 

innovation. Recently, the transport 

of equipment has been fully automated 

through the implementation of a robot. The 

features of this machine are surprising, 

especially considering its rather compact size 

(about 1m long by 80cm high). The robot is 

able to transport heavy carts (up to 500kg) 

at a maximum speed of 4km/h. The  autonomy 

of its battery covers the entire work shift of 8 

hours and its operation principle  is simple but 

extremely effective: on call of the operator, the 

robot autonomously transports the tools 

from the warehouse to the transfer machine; 

then it returns to the warehouse bringing back 

the used equipment.

The robot autonomously follows preset paths, recognizing obstacles, and is equipped with signal lights.

AN INCREASINGLY AUTOMATED TURNERY

Still of the automated tooling transportation
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Jared Strowbridge

is the new Business Development 

Manager for the Northeast Region.

Jared graduated from The University of Wisconsin - 

Madison with a BA degree in Management 

and has been in our industry for 9 years. 

He brings with him a successful sales career.

PETTINAROLI GROUP STAFF NEWS

Mélissa Brendlin

joins Pettinaroli France team 

as Sales and Project Assistant.

Giancarlo Sarpato

(assembly department manager) ends in December 

his working career, after 22 years in the company. 

Pettinaroli's family and staff thank Giancarlo for the important 

contribution and the precious work done during these years 

and wish him the best for this new chapter of his life. 

From 2021, Massimiliano Randetti will be the new assembly 

department manager under the guidance and supervision 

of Marco Pettinaroli and Paolo De Giuli. 
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QUALITY: INTERESTING DEVELOPMENTS IN 2021

S
ustainability means environmental, social 

and ethical performance and  is an essential 

factor in today's business. Quoting a recent 

post on Pettinaroli's LinkedIn profile, "It's easy to 

say green! But what are we doing to limit the impact 

of our activities on the environment around us?" To 

answer this question, Pettinaroli is already widely 

committed to limiting the environmental impact of 

its activities and both the data and the certificates 

so far obtained, show how its commitment is 

producing tangible results. From 2021, however, 

the company can count on a further recognition: 

ECOVADIS. The universally recognized provider of 

sustainability assessments will issue the certificate 

to guarantee the eco-sustainability of Pettinaroli's 

production activities, opening up new and important 

scenarios for partnerships with large multinational 

groups and OEMs that are increasingly attentive to 

choosing a certified and environmentally friendly 

supply chain.

The four rating levels given by Ecovadis

With Ecovadis, Pettinaroli obtains a 

new prestigious recognition that affirm 

the eco-compatibility of its production 

processes and its adherence to 

production standards aimed at the 

circular economy. On the technical front, 

the NSF OQC mark has been renewed 

and extended to products not intended 

for drinking water treatment.

OQC logo (currently under revision)

Corporate News

T
he OQC (Origin Quality Controlled) mark 

is set to evolve. The prestigious recognition 

of NSF, of which Pettinaroli holds certificate 

number 1, will soon expand its horizons of 

coverage. Until now, the mark certified the 100% 

Made in Italy origin of products intended for drinking 

water treatment only. In this way, although relevant, 

the mark remained relegated to a partial number 

of articles among those present in the catalogs of 

the tapware  industries. With the new regulatory 

configuration, OQC will be extended to all other 

products, thus becoming relevant, for example 

to gas products, which are highly appreciated 

especially on the American market, often because 

they are guaranteed by the Made in Italy quality. The 

redefinition of the brand should take place in 

2021 and will also bring with it a graphic revision of 

the logo.

" 
The fulfilment of 

Ecovadis rating 

renews the company's 

ethical commitment to 

the environment and the 

territory

"
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PETTINAROLI GROUP: END YEAR MEETING

O
n december 9th, 10th and 11th 

Pettinaroli Group teams were 

involved in the usual end year 

meeting. For the first time, however, due 

to the well-known restrictions imposed 

by COVID, the summit between all the 

subsidiaries and their representatives was 

held by teleconference. On Wednesday 

9th, in the presence of more than 30 

participants, the CEO Ugo Pettinaroli 

opened the three days of meetings by 

analyzing the performance of the past 

year and emphasizing how, despite the 

difficulties faced in the past 12 months, the 

Pettinaroli Group has distinguished itself for 

its solidity and adaptability. Luca Pettinaroli 

(Corporate Sales, Marketing and 

Communication Coordinator) also echoed 

his speech, emphasizing the importance 

of the commitment of the entire team in 

making possible the continuation of activities 

even in the most complicated moments 

Some of the participants involved in the three-day meeting of Pettinaroli Group

and the spirit of cohesion demonstrated 

by all employees during 2020. The day 

was then dedicated to the presentation of 

the data of the commercial area managers 

and branches that showed how, despite a 

physiological decline due to tax closures, 

the group has overall managed to confirm 

its solidity on the market. Thursday 10th 

was instead dedicated to several topics: 

first of all an overview of the investments 

in production planned between 2021 and 

2023 followed by some technical insights 

on the new products scheduled for release in 

2021. Then an analysis of the activities and 

certifications by the Quality department and 

an in-depth analysis of results, prospects 

and new digital tools by the Advertising & 

Communication department. On Friday 11th, 

the Group concluded the three days with 

an interesting training session dedicated to 

the conscious use of LinkedIn as a social 

network between private and business.     
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2020, A YEAR IN THE NAME OF COMMUNICATION

2020 reaffirmed the centrality of digital media to keep in touch with the public, 

Pettinaroli has reaped excellent results from its communication strategy.

T
he past year has highlighted the importance 

of making the most of new media to 

communicate to an audience that is 

increasingly difficult to meet in person. With the 

suspension of trade fair events, in fact, digital 

communication has become the only point of 

contact with customers, suppliers and operators 

involved in the business. Pettinaroli was ahead of its 

time by launching a new communication strategy 

in the second half of 2019. During the Corporate 

Meeting at the end of the year, the Advertising & 

Communication Department presented the data 

of 2020, highlighting how the trend is constantly 

growing on all platforms. The mailing activity through 

newsletters has been widespread and has provided 

an important contribution to keep the audience 

informed during the uncertain first quarter of the year. 

It then served to promote the numerous webinars and 

the new products such as EvoMAGic, launched at 

the beginning of September. The YouTube channel 

tripled its views and user dwell time, thanks to the 

video instructions and product reviews published. 

Finally, the company's LinkedIn profile has seen a 

significant increase in both followers and views, 

proving to be a decisive tool for providing constant 

updates on the progress of activities. The Group's new 

website has been online since October and in the same 

month the LinkedIn profile of Pettinaroli SAS was 

opened. The launch of pettinaroliuk.com is also planned 

for January 2021. Given the still uncertain outlook for 

mobility and events, the innovations under consideration 

for 2021 are mainly aimed at strengthening virtual 

media. The application of augmented reality tools to 

allow the viewing of products and the demonstration 

of their technical characteristics is being evaluated. 

In order to promote a better understanding of the 

company's production potential, the possibility of live 

broadcasting from the Turnery and Assembly areas is 

under study. Finally, in the early months of 2021 will be 

launched, first via webinar and then on social channels, 

the factory video tour presented by Matteo, Andrea, 

Marco and Luca Pettinaroli.
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I
t's not uncommon to find articles on the web 

promising flawless methods through which 

achieving instant success on social. The 

truth is that there is no shortcut to easily create 

an audience on social profiles and LinkedIn 

makes no exception. In fact, this platform, 

being purely dedicated to business relationships, 

does not lend itself to the dynamics of use of 

other "generalist" social networks, although in 

recent times some mainstream contents, with no 

relevance for the business world, are creeping 

in. Having said that, there are however some 

solid foundations on which to base an effective 

corporate communication, let's see what they are: 

1. Planning - Managing a LinkedIn profile can't 

ignore the creation of a structured editorial plan 

in accordance with the nature and identity of your 

brand. 2.Consistency -  Posting on a regular base 

is mandatory. Creating a recurring appointment 

with your publications will enhance your contacts 

engagement. 3. Timing - Days and times when to 

5 key points on which to base any business strategy on LinkedIn

Companies & LinkedIn: 5 useful 

tips to communicate effectively 

publish a post are not all the same. The best spot 

to post on LinkedIn is Wednesday mornings. You 

may struggle to always meet post deadlines, but 

it's crucial to stick to the plan as much as possible 

4. Quality - Quality content pays off. You'll notice 

how classic posts with teasing contents will attract 

higher numbers. Wool over the eyes! Clickbait posts 

generate reactions but not interested leads. On the 

contrary, images that enhance the topic/product in 

question (even if not very "photogenic") and short 

and incisive texts, will attract the attention of potential 

leads related to your business. 5. Interactions - The 

contribution of the company's internal members is 

of primary importance. Spreading the word about 

a post is done by just clicking on the thumbs up 

(recommend). If your post lacks interaction from 

your colleagues, its spread will be limited. It may be 

that, due to their intrinsic nature, some businesses 

appear "more newsworthy" than others but, even if 

the numbers do not grow exponentially right away, 

the philosophy for B2B social engagement would 

still be the same: it's better to collect just one really 

interested follower rather than hundreds with whom 

there will never be any business opportunities!
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Events & Awards

AVR - 2020 ANNUAL MEETING

During the General Assembly, held 
by videoconference, Ugo Pettinaroli 
handed over the presidency after 6 
successful years at the helm of the 
association. Luca Pettinaroli was 
also elected head of the 
Marketing Commission.

H
eld this year in virtual form, for obvious 

reasons of force majeure, last November 

13th was held the usual Annual General 

Assembly of AVR (National Association of 

Valves and Taps Manufacturers), preceded 2 

days before by the Board of Directors. After 6 

years of presidency, Ugo Pettinaroli handed 

over the torch to Sandro Bonomi (Bonomi 

Industries srl) who, upon election by the AVR 

Board, accepted the task committing himself 

to lead the association in the next two years, in 

continuity with the guidelines set by the previous 

administration. Over the years  under the guidance 

of Ugo Pettinaroli, in fact, the association has 

undertaken an intense path of promotion and 

proselytizing. Between 2014 and 2020, AVR 

has welcomed 20 new members, promoted and 

carried out incoming and outbound activities, 

such as visits to foreign companies in our 

industry, as well as continued and intensified the 

technical and regulatory activities concerning 

the most important regulations of our industry, 

both on Italian and European technical tables. 

During the Assembly of November 13th, ANIMA - 

Confindustria President Marco Nocivelli, CEIR 

President Carlos Velazquez, the Secretariat and 

all members, thanked President Pettinaroli and the 

outgoing Board of Directors for the incomparable 

work done in these years, welcoming the new 

President Bonomi. To complete the team, Luca 

Pettinaroli was elected at the head of the 

new Marketing Commission, composed of 

8 permanent members, committing himself 

according to a guide of associative cohesion, 

The AVR outgoing president Ugo Pettinaroli 

also continuing the important work of proselytizing and 

promotion of the AVR association.

In the upcoming 2021-2022 biennium AVR will be 

supported by a new Board of Directors consisting 

of the following:

Vice Presidents

- Ermanno Tanghetti (Effebì), Vice President Fittings

- Maurizio Bellosta (Bellosta Rubinetterie), Vice President 

Chromed

- Andrea Villa (Auma), Industrial Vice President

- Renato Brocchetta (Rubinetterie Bresciane Bonomi), Vice 

President Bronze & Brass

Directors

- Elia Filiberti (Giacomini)

- Paolo Barcellini (Caleffi)

- Paolo Beretta (Saint Gobain)

- Raffaella Bianchi (F.lli Bianchi)

- Valentina Rizzio (VIR Valvoindustria Ing. Rizzio)

- Alessandro Perego (Ksb)

- Luca Pettinaroli (Fratelli Pettinaroli) - Permanent invitation

Ugo Pettinaroli, together with past-Presidents Sandro 

Bonomi (Enolgas Bonomi) and Savino Rizzio (Vir 

Valvoindustria Ing. Rizzio) will join the new Board of Directors 

as a member of the Committee of 3 Permanent Wises.
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PETTINAROLI AWARDS 2020

Four partner companies honored for their outstanding achievements during the year 

On the left chromed Lockwing for "Outstanding performance in sales".

On the right the chromed Filterball for "Most performing OEM".

A
lthough the year just ended will go 

down in history as the most difficult 

one in the recent past, the Pettinaroli 

Group nevertheless closed 2020 with a rather 

positive overall result. More than ever before 

it's not trivial to say that all this would not have 

been possible without the valuable contribution 

of some key partners in various areas of the 

business. For this reason the company decided 

to reward those who have most distinguished 

themselves in the fields of sales and 

performance. The American Devtech Sales Inc. 

has been awarded with the "Jomar/Pettinaroli 

Outstanding Sales Award 2020", in recognition 

of the remarkable result achieved in the sales 

of Lockwing gas valves. Three companies were 

honored for their  performance during the year 

in various categories. The "Most performing 

sister company of the year 2020" award went 

to Danish subsidiary Pettinaroli A/S, which 

achieved significant growth in the face of a near-

global recession. Johnson Controls HITACHI 

Air Conditioning Solutions won the "Most 

performing OEM of the year 2020" award, 

renewing its long and fruitful cooperation with 

Pettinaroli. Last, but certainly not least, Arabian 

Controls (Gazzaoui & Partners Qatar) was 

awarded with the "Most performing partner of 

the year 2020" award for being the best official 

Pettinaroli distributor in the past year. Not only 

to these companies but, more generally, to all 

those who have chosen Pettinaroli as a partner 

for their business, we would like to express 

our heartfelt thanks and best wishes that the 

coming year may bring serenity and other great 

successes for all.
On the right chromed PICV92 for the "Most performing Partner". 

On the left chromed Press Valve for the "Most performing Sister Company".




